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My little space on the web

Pardon the dust! Just re-launching
my site with updated resume and
other stuff. Let me know what you
think!

This is the site of Emily

Sandford, Formerly
Emily Ho. Why would
‘ anyone want to get
rid of such an
awesome last name
o such as "Ho?" I'm still

asking myself the
same question, .,

Long time Lexingtonian, dog lover,
workaholic, Starbucks-addicted wanna-be:
world traveler, That just about sums me
up! Oh, and newlywed also, hence the
most glamorous picture I'll probably ever
take, above,

On the serious side, T am a hard-working
marketing enthusiast with 4 years of
experience in various corporate
environments, and have my MBA from
the University of Kentucky. Hire me!

»» Some of my favorite things...
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Ideate

What would the world be
without new ideas? STALE!
Innovation keeps life exciting
and businesses in competition,
What would the world be
without the iPod?

Take Notes

Ideas are no good unless you
can figure out how to execute
them. I take lots of notes, but it
helps me reach my end goal
faster, Accomplish the mission,
deliver results.

Execute
So- T have an idea and notes,
What's leR to do but exscute?
Deliver on what you say you
can do. We all know that
emply promises don't mean
anything in business.
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92% OF CHILDREN
UNDER THE AGE OF
TWO ALREADY
HAVE A DIGITAL
FOOTPRINT







WHAT IS A BRAND?
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WHAT PERSONAL BRANDING
IS NOT

A logo

A fancy website

A big advertising spend

Thousands of social media followers




BEYOND THE LOGO

What do others say?
What feelings does it elicit?

What is the actual experience?
What do they say about themselves?




WHY A PERSONAL BRAND?

More work you enjoy

Landing ideal clients/customers
Increased word-of-mouth
Increased prestige/influence

Repositioning/Career pivot
YOU DRIVE THE STORY!




WHAT IS PERSONAL BRANDING?

How do you want to be seen?
What do you want to be known for?
What do you want more of?

Where do you want to be heard?
How can you amplify your voice?




IT'S NOT BRAGGING
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YOUR EXPERIENCE YOUR DESIRES
WHAT HAVE YOU DONE? WHAT DO YOU WANT

TO BE KNOWN
FOR?

WHAT OTHERS SAY HOW YOU SAY IT
THE CONVO POSITIONING
AROUND YOU STRENGTHS

WHERE YOU SAY IT
REACH/DISTRIBUTION
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PERSONAL BRAND SUMMARY

Define your niche

Use your strongest stories

Tie in what others say about you
Test it out

Work on your reach

Refine as needed







